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Welcome to The Not So Quintessential Content Marketing Newsletter!
 

 
Are you curious about what's going on across the 'pond' ... beyond TRUMP?!?  (Yeah, 
I know he does dominate our newsfeed).  
 
As a marketer, founder, director, or entrepreneur, there's stuff going on which you 
could benefit from, and which could spark ideas to churn the wheel of your business 
better. 
 
I listen and learn from highly followed marketing influencers in the US.  Why? Okay, 
it's my homeland - born and raised there (Go Kansas!).  But that's not really why. It's 
because the pulse of good marketing is there. Don't get me wrong - my adopted 
country - La France - is a place of impressive marketing creativity.  
 
But, the fact is - companies here and globally use American tried-and-tested 
marketing tactics. Why? Because they work? Good question. 

Let's explore together.

Here's a roundup of what I'm looking at and trying to figure out if it works if it is just a 
fad, or if it warrants a more in-depth study.

In this issue we ask the question, is there a blog alternative?  See how one US 
entrepreneur has taken content and positioned it to match the sales funnel and 
ditched blogging.  Podcasts are on the rise, should you consider this growing medium 
for your business.  The US podcast market is in full growth.  Is Europe in love with 
podcast?  TikTok usage is in full swing in the US.  And, streaming just got a bit more 
crowded - as Apple and Disney launch.  In The Entrepreneur you’ll meet Moo Muffs.  
And, Maman au Chocolat reminds us entrepreneurship is for any age … you just 
need the courage to take risk which is why Nation122 explores entrepreneurship later 
in life. 

Put on your buoy folks, and let's wade these waters together .. one wave at a time:-)
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To Blog or ... to Not Blog?
 
This question intrigued me a lot.  
 
It's become a common practice - 
companies blog.  Whether small or large, 
businesses churn out blog posts at an 
astonishing level.  
 
The current estimate 500 million blogs 
exist.  A new blog post is published 
every 0.5 seconds.  A quarter of all 
websites have a blog.  
 
So, is blogging a must for all 
companies?
 
Let's take a closer look.
 
On the podcast Smart Passive Income, 
Pat Flynn interviews Todd Tresidder of 
Financialmentor.com. 
 
In this interview, Todd outlines how 
removing a third of his site's content 
tripled his traffic. He talks about how a 
blog - if needed - should only have the 
content it needs to have, and not just a 
running archive of content. Why?

 

Google wants to show the best results. 
The top three results get ninety percent 
of traffic (a.k.a. keywords), and 
everything else gets around ten percent 
of traffic.
 
So, too much content can actually harm 
the organic search.  
 
I highly recommend listening to the full 
podcast episode. It will spark ideas and 
hopefully help drive a leaner blog (or not 
to blog) strategy in your company or 
entity. 
 
The approach taken by Todd for his 
website is worth exploring. He doesn't 
blog. Instead, content is mapped 
strategically across key verticals and 
tiered by the sales journey.
 
Have a look. And definitely listen to the 
podcast: 
 
SPI 386: The Upside-Down Content and 
Product Strategy with Todd Tressider

http://www.Financialmentor.com
http://www.smartpassiveincome.com/session386
http://www.smartpassiveincome.com/session386
http://www.Financialmentor.com
http://www.smartpassiveincome.com/session386
http://www.smartpassiveincome.com/session386
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Podcasting - is it the new blog?
 
It's no mystery, podcasting is on the rise. 
Major companies such as Spotify, iHeart 
Radio (USA), to name just a few, have 
invested massive amounts of money in 
recent months.  Advertisers are eyeing 
podcasts too.  
 
New market offerings and platforms 
make podcast creation and distribution 
relatively simple.
 
It is estimated one million podcasts exist 
worldwide.  Compared to blogs, experts 
in the field state the podcast market is in 
its beginning stages.  As Seth Godin 
said "podcasting is the new blogging." 
 
Too late to enter? Most say no. Should 
your company invest in this going 
medium? Let's explore.
 
Podcast longevity is good.  If you are an 
active podcast listener, you can attest to 
listening to 'older' podcast, unlike blogs. 
Google is promoting podcasts, perhaps 
even surpassing blogs in search. The 
company launched Google Podcast in 
2018. 
 
For example, if you search Pat Flynn 
podcast, Google search shows vignettes 
of recent shows, and if clicked, go 
directly to Google Podcast.
 
Hence, American marketers aren't sitting 
back. Growth is there. And for a good 
reason.
  
The number of podcast listeners in the 
US continues to grow, and 2019 
revealed a sharp increase, according to 
Edison Research, a company that tracks 
business trends and has tracked 
podcasting since 2006. 

 

According to their latest research, one 
out of three people in the US listen to at 
least one podcast every month.  And, 
listening by age groups is instrumental 
for marketers, too.  

According to the annual survey The 
Infinite Dial (conducted by Edison 
Research and Triton Digital), young 
podcast listeners are on the rise.  
 
Forty percent of people between the 
ages of  12 and 24 listened to a podcast 
last month, a ten percent increase from 
2018.  

 

Spotify music listeners apparently enjoy 
podcasts as this jump is attributed to the 
music streaming service's recent 
addition of podcasts and their substantial 
investment in the medium. 
 
Podcasting growth isn't only in the US. 
Globally and in Europe, the number of 
people listening to podcasts is on the 
rise. (We’ll explore further in December.)

"Podcasting is the new 
blogging,” Seth Godin.

https://seths.blog/2018/10/podcasting-is-the-new-blogging-2/
https://www.edisonresearch.com/infinite-dial-2019/
https://seths.blog/2018/10/podcasting-is-the-new-blogging-2/
https://www.edisonresearch.com/infinite-dial-2019/
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TikToK ... Did American Adults 
Just Wake Up?
 
If you have young kids or spend time 
with teens, you've probably joined in the 
fun and made a couple of tiktoks.  The 
mobile app pens itself as 'the leading 
destination for short-form mobile video' 
with the mission 'to inspire creativity and 
bring joy.'
 
TikTok has been around for a few years. 
My kids have been active users for a 
least two years, starting first with the 
company's acquisition Music.ly.  And 
when I say active, I mean daily (if not 
hourly!).  
 
TikTok is run by ByteDance, a Beijing 
company that purchased Music.ly (a US 
company) in 2017 for around one billion 
dollars and folded it within its own video 
app TikTok.  
 
According to Sensor Tower, a research 
firm, the social video app reached the 
one billion download milestone for 
worldwide installs on the App Store and 
Google Play by the end of 2018.

As per Sensor Towers' Store Intelligence 
estimates, approximately 663 million of 
the installs were in 2018.

In comparison, for the same period, 
Facebook was installed an estimated 
711 million times and Instagram 444 
million.  
 
By fourth-quarter 2018, TikTok was the 
top app for the fourth consecutive 
quarter in the US. YouTube and 
Facebook-owned Instagram, WhatsApp, 
Messenger, and Facebook took the next 
five spots according to Sensor Towers' 
published report. 
 
These numbers show it's overwhelming 
popularity and growth.   Needless to say, 
the Silicon Valley giants are worried and 
on the offensive.  

Facebook launched its TikTok clone, 
Lasso. And Google (owner of YouTube) 
is apparently in talks with Firework, an 
app similar to TikTok.  
 
How will the US giants go after the 
upstart? 

Government regulation. Acquire clones. 
Add tiktok-like features.  Stayed tuned.
 
One thing is for sure - TikTok is popular. 
From watching its usage in my own 
home, I foresee its popularity growing 
and retention rate rising.

https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://sensortower.com/blog/tiktok-downloads-one-billion
https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://www.nytimes.com/2018/10/29/technology/bytedance-app-funding-china.html?module=inline
https://sensortower.com/blog/tiktok-downloads-one-billion
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Apple TV just launched ... 
globally?
 
That's right. A global launch. Few in the 
streaming world can attest to a 
worldwide launch. Apple doesn't launch 
MVPs (marginally viable product) and for 
a good reason.
 
The company continues to plunge right 
in and go global. Apple TV is no 
exception. Has the business practice of 
country-roll out lost its lust? The 
sequential vs. simultaneous rollouts.
 
In the tech world, what's the best way to 
go. Too slow, and you're quickly cloned. 
To fast and the risks too high. 

Apple has the financial and customer-
base muscle to take a big risk, for sure. 
But, can they win in the streaming 
market, globally? Some feel the offering 
falls short. 

 
Next move, Disney to launch its own 
streaming platform. Risky? 
 

The Entrepreneur 
 
The best companies are created out of a 
direct need experienced by the 
entrepreneur.  Voila, the Moo Muffs 
(pictured) are a priceless example. 
 
To protect her calves from frostbite after 
their barn burnt down, a Wisconsin 
farmer came up with an inventive idea. 
Muffs for cows.  
 
The company's goal as per their website 
is:  to help cattle producers protect their 
investment and maximize profits, all 
while keeping the cattle comfortable. 
 
And, I'd add ... keeping the cattle cute.

https://techcrunch.com/2019/11/06/cant-find-the-new-apple-tv-shows-like-dickinson-this-shortcut-can-help/
https://techcrunch.com/2019/11/06/cant-find-the-new-apple-tv-shows-like-dickinson-this-shortcut-can-help/
https://edition.cnn.com/2019/11/08/media/disney-bob-iger-risk-takers/index.html
https://techcrunch.com/2019/11/06/cant-find-the-new-apple-tv-shows-like-dickinson-this-shortcut-can-help/
https://techcrunch.com/2019/11/06/cant-find-the-new-apple-tv-shows-like-dickinson-this-shortcut-can-help/
https://edition.cnn.com/2019/11/08/media/disney-bob-iger-risk-takers/index.html
https://www.moomuffs.com
https://www.moomuffs.com
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Nation122 endeavours to explore  
positive ageing, age hacking, and 
entrepreneurship in the next half of our 
life.  
 
Here we ask the question ... what if we 
lived to be 122?

 
Maman au Chocolat is a good example 
of entrepreneurship at any age. 
 
Here's the scenario:  Your son is in 
Tokyo, working for a video game 
company.  He thinks you should start a 
company selling his much-loved, Maman 
made, 'mousse au chocolate.'  In 
JAPAN!  You're French.  60 years old 
and never been an entrepreneur.  
 

Oh, and you don't speak Japanese. 
 
Hmmm. What would you do?  

Meet Maman au Chocolate. 

Well, Catherine et Philippe did what 
some would say is ... risky?  They 
launched their product in Japan.  And 
the Japanese love it! (Well of course ... 
the Japanese love France and who can 
refuse mousse au chocolate!) 
 
As C.S.Lewis reminds us, "You are 
never too old to set another goal or to 
dream a new dream." 
 
Their story is nothing short of pure 
inspiration.  Thank you, @benoitraphael 
for writing and sharing their story on 
LinkedIn.  

"You are never too old to set 
another goal or to dream a 
new dream." 

Time to dock the buoy. Tan. Sip a cool drink.

 

And, share this newsletter if you liked it.

 


Until next time …


over & beyond the pond  
is produced by sl.digital 

To subscribe go to sl.digital

https://www.mamanauchocolat.net
https://www.linkedin.com/pulse/ils-cr%C3%A9ent-leur-start-up-%C3%A0-60-ans-et-ont-une-le%C3%A7on-de-benoit-raphael/
https://www.linkedin.com/pulse/ils-cr%C3%A9ent-leur-start-up-%C3%A0-60-ans-et-ont-une-le%C3%A7on-de-benoit-raphael/
https://www.linkedin.com/pulse/ils-cr%C3%A9ent-leur-start-up-%C3%A0-60-ans-et-ont-une-le%C3%A7on-de-benoit-raphael/
https://www.linkedin.com/pulse/ils-cr%C3%A9ent-leur-start-up-%C3%A0-60-ans-et-ont-une-le%C3%A7on-de-benoit-raphael/
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