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Welcome to The Not So Quintessential Content Marketing Newsletter!
 

 
Are you curious about what's going on across the 'pond' ... beyond TRUMP?!?  (Yeah, 
I know he does dominate our newsfeed).  
 
As a marketer, founder, director, or entrepreneur, there's stuff going on which you 
could benefit from, and which could spark ideas to churn the wheel of your business 
better. 
 
I listen and learn from highly followed marketing influencers in the US.  Why? Okay, 
it's my homeland - born and raised there (Go Kansas!).  But that's not really why. It's 
because the pulse of good marketing is there. Don't get me wrong - my adopted 
country - La France - is a place of impressive marketing creativity.  
 
But, the fact is - companies here and globally use American tried-and-tested 
marketing tactics. Why? Because they work? Good question. 

Let's explore together.

Here's a roundup of what I'm looking at and trying to figure out if it works if it is just a 
fad, or if it warrants a more in-depth study.

In this issue, we Cross the Chasm.  Listen in as Andy Rachleff, and Mike Maples Jr. 
discuss product-market fit, pivot, restarts, and much more. Are we creating an Internet 
cesspool?  New York Times columnist Kevin Roose takes us through the growing 
divide between rich and poor online.  Ultra-premium apps, gated walls, and privacy 
protection are just a few ways those with financial means are avoiding the pitfalls of 
today’s Internet experience.   In The Entrepreneur, you’ll meet Thomas Despin, 
founder of reconnect.id and winner of the entrepreneur.com top 15 entrepreneurs to 
watch in 2020. And Madonna reminds us to stop being what society imposes on us 
especially when it comes to age.   “Just stop thinking about it,” said Madonna. 

Put on your buoy folks, and let's wade these waters together .. one wave at a time:-)

http://reconnect.id
http://entrepreneur.com
http://reconnect.id
http://entrepreneur.com
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Growing Divide in Web Land
 
New York Times columnist Kevin Roose 
brings to light the growing divide 
between rich and poor in the world of the 
Internet.  Just the title of the article 
(which appeared in the Times' Magazine) 
draws in the reader; Online Cesspool 
Got You down?  

According to the article, the average 
American spent more than $1,300 on 
digital media in 2018. 

The question is, how much of this 
expenditure is to avoid the Internet's 
growing cesspool of questionable 
content and privacy breaches. 

It's been a slow slide from an Internet of 
gratis to one filled with gated walls.  As 
Roose points out, we've gone from an 
egalitarian web to one divided by those 
who can pay for premier services and 
those who can't.  

For a price, we can protect our privacy, 
avoid scammers, outsmart services 

aimed to manipulate, and turn off the 
personalize propaganda machine.  

Facebook, Google, among others, are 
feeding the divide. 

We've all done it.  

How many apps do you pay to avoid 
advertising?  

Who opts for an iPhone instead of an 
Android phone to prevent the excessive 
collection of personal data?

Or, subscribe to reputable new services 
to avoid false news?  

Now, think about those we can't or won't 
pay.

Roose brings to light a question we as 
marketers need to answer -  at what 
point will we no longer sit back?

  

Image: New York Times Magazine

https://www.nytimes.com/interactive/2019/11/13/magazine/internet-premium.html
https://www.nytimes.com/interactive/2019/11/13/magazine/internet-premium.html
https://www.slideshare.net/ActivateInc/activate-technology-media-outlook-2020-185417815
https://www.nytimes.com/interactive/2019/11/13/magazine/internet-premium.html
https://www.nytimes.com/interactive/2019/11/13/magazine/internet-premium.html
https://www.slideshare.net/ActivateInc/activate-technology-media-outlook-2020-185417815
https://www.nytimes.com/interactive/2019/11/13/magazine/internet-premium.html
https://www.nytimes.com/interactive/2019/11/13/magazine/internet-premium.html
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Crossing the Chasm
 
Have you ever been so engaged in a 
book, an article, or a podcast that you 
can only digest its content in bite-size 
pieces? 

On a recent Tim Ferris Show podcast, 
this is precisely how I felt. Too much 
wisdom in one go. 

In episode 397, Mike Maples, Jr. 
of Floodgate speaks with Andy Rachleff 
co-founder of Wealthfront and 
Benchmark Capital. Both are iconic 
figures in the world of startups. 

(Tim sets aside on this episode.) In fact, 
this episode premiers Mike's upcoming 
podcast, Starting Greatness. 

I highly recommend listening to the 
episode. 

Mike and Andy discuss topics critical to 
startups, entrepreneurs, and marketers: 
product-market fit, thoughts on pivots 
and restarts, why the book Crossing the 
Chasm is relevant today, the startup 
jungle, and much more.

Get your pen and paper ready. You'll 
definitely want to take notes! 
 

The Entrepreneur 
 
Entrepreneur.com listed their annual top 
15 inspiring entrepreneurs to watch in 
2020, and guess what? 

A young French entrepreneur made the 
list! Oui! 

Okay, I may not be French, but living and 
working in La France makes me feel a 
touch of pride.

And, being on this list is an impressive 
feat. Big-name entrepreneurs as Gary 
Vaynerchuk (a.k.a. Gary V) CEO of 
VaynerMedia are on the list.

 

Meet Thomas Despin, Founder, 
Reconnect.id

Thomas' story exemplifies the winding 
path many entrepreneurs experience 
when starting and growing their 
business.

https://www.entrepreneur.com/article/342541
https://www.entrepreneur.com/article/342541
https://www.entrepreneur.com/article/342541
https://www.entrepreneur.com/article/342541
https://tim.blog/podcast/
https://tim.blog/2019/11/25/starting-greatness-mike-maples/
https://floodgate.com
https://www.wealthfront.com
http://www.benchmark.com
https://podcasts.apple.com/us/podcast/starting-greatness/id1488560647
http://www.geoffreyamoore.com
http://www.geoffreyamoore.com
https://tim.blog/podcast/
https://tim.blog/2019/11/25/starting-greatness-mike-maples/
https://floodgate.com
https://www.wealthfront.com
http://www.benchmark.com
https://podcasts.apple.com/us/podcast/starting-greatness/id1488560647
http://www.geoffreyamoore.com
http://www.geoffreyamoore.com
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Meet Thomas Despin, cont.
 
From being broke and stranded in Bali, 
to building a $750K e-commerce 
business in 11 months, and then 
ultimately creating Reconnect.id and 
Hustlers Villa. 

Listening to Thomas' story on 
Sustainable League, a podcast hosted 
by Katie Wallace, you clearly see why he 
made the list.

His story is not only engaging, but it is 
also pure inspiration. 

Broke in Bali, Thomas built a drop-
shipping store from 0 to $750K in only 11 
months. 

Taking a hard look at his life, he made a 
decision many of us would find hard to 
do, he stopped his e-commerce 

business to find something more 
meaningful. 

That takes guts.

A chance conversation 
about land available on 
Buka Buka Island in 
Central Sulawesi, lead to 
an idea and leap of faith 
to create the sustainable 
resort Reconnect.id (set 
to open in 2020). 

And his story doesn't end there. His 
quest is to promote sustainability as a 
viable way for tourists to travel and 
experience the world. 

Thomas is only 28.

He is clearly an entrepreneur to watch

Linkedin: https://www.linkedin.com/in/
thomasdespin/
Instagram: @thomasdespin
Reconnect Retreat: www.Reconnect.id

http://reconnect.id
https://www.hustlersvilla.com
https://podcasts.apple.com/us/podcast/7-broke-stranded-in-bali-to-building-sustainable-retreat/id1454409592?i=1000435018052
http://reconnect.id
https://www.hustlersvilla.com
https://podcasts.apple.com/us/podcast/7-broke-stranded-in-bali-to-building-sustainable-retreat/id1454409592?i=1000435018052
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Nation122 endeavours to explore  
positive ageing, age hacking, and 
entrepreneurship in the next half of our 
life.  
 
Here we ask the question ... what if we 
lived to be 122?
 

Madonna is an icon.  Few can dispute 
the impact she has on changing 
preconceived ideas.  In the 80s, she 
liberated us (women) of the overly 
conservative notions of sex,  girly 
undergarments, and exposed shoulders. 

Now, she's taking on aging.  So watch 
out.

Changing old perceptions are hard, so 
it’s good to have Madonna on your side.  

It's no secret, life expectancy is rising.  
Advancements in health care and 
medicine mean a longer and more 
productive life.  The BBC podcast The 
Inquiry asked the question 'how long can 
we live?' and the answers by their four 
expert guests will surprise you.  In a 
nutshell, a very long time ... way past 
100. 

So, if we are living longer, then we need 
to rethink aging and probably throw out 
the preconceived images of being' older.' 
And this means in all aspects of our 
lives.  

If we live longer, than doesn't that 
mean we should have an active, 
professional (or wealth-generating) 
life well beyond our 60s.  

According to the Kauffman 
Foundation (US-based non-profit 

focused on entrepreneurship and 
education)  in 2018, the 55-to-64-age 
group in the US made up 26 percent of 
new entrepreneurs, a larger share than 
their younger counterparts.  Baby 
boomers turn out to be twice as likely to 
start a business within the next year as 
millennials.  

And, the US Census Bureau data points 
to a significant rise in Americans working 
into their 70s.

So, going back to Madonna.  Yes, she is 
right.  Her outrage and social media 
posts after an interview she did in the 
New Times Magazine is on the mark.

As Madonna so 'eloquently' puts it, "I 
think you think about age too much. I 
think you should just stop thinking about 
it."  "Stop thinking, just live your life, and 
don't be influenced by society trying to 
make you feel some type of way about 
your age or what it is you're supposed to 
be doing."

Why rattle on about aging in a newsletter 
on marketing, because it reminds us that 
as marketers marginalizing a population 
is a risky game. 

To be at the forefront and to go counter 
to the masses is how we best serve.  To 
find those underserved and to see how 
our product or service can meet their 
pain points.  Or even create something 
new. 
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https://www.bbc.co.uk/programmes/w3cswqtz
https://www.bbc.co.uk/programmes/w3cswqtz
https://indicators.kauffman.org/wp-content/uploads/sites/2/2019/09/National_Report_Sept_2019.pdf
https://indicators.kauffman.org/wp-content/uploads/sites/2/2019/09/National_Report_Sept_2019.pdf
https://cps.ipums.org/cps/
https://www.bbc.co.uk/programmes/w3cswqtz
https://www.bbc.co.uk/programmes/w3cswqtz
https://indicators.kauffman.org/wp-content/uploads/sites/2/2019/09/National_Report_Sept_2019.pdf
https://indicators.kauffman.org/wp-content/uploads/sites/2/2019/09/National_Report_Sept_2019.pdf
https://cps.ipums.org/cps/
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Time to dock the buoy. Tan. Sip a hot drink.

 


And, share this newsletter if you liked it.

 


Until next time …


Happy Holidays 

over & beyond the pond  
is produced by sl.digital 


